[image: image1.png]



[image: image26.wmf]
Prepared by:

Kristin Olsen

Business Education Department

Rocky Point High School

August 2002
Curriculum Contents

Introduction (Purpose/Rationale)
3

Course Description
3

New York State Learning Standards
3

Course Proficiencies
4

Instructional Objectives
5

Course Content
7

Course Outline
8

Student Evaluation
17

Text and Reference Materials
17

Cyberspace Textbook
18

Field Trips
23

Activities and Projects
24

Introduction (Purpose/Rationale)

Fashion Apparel and Accessories will provide students with the reasons for major changes in the fashion industry over the last 150 years as a background to understanding today’s industry.  The fiber, fabric, leather, and fur industries are the primary suppliers of fashion.  They are the foundation upon which the merchandisers and marketers of fashion build their ideas and designs that will answer the needs and wants of the customer.  The accessories industry “finishes” our look on a daily basis.  With the newest technology, these manufacturers are expanding fashion market segments and opportunities for careers within the fashion industry.

Course Description
This course is designed to show students the place of apparel and accessories in the world of fashion merchandising.  Students will study the manufacture and materials of men’s, women’s, and children’s clothing through the history of the apparel market.  Textile product development and marketing as well as accessory and fur manufacturing will be explored.  Organizing and producing a successful fashion show will be discussed.  Specific careers in the fashion industry will also be highlighted.

Grade Level:
10-12

Course Length:  
1/2 year (20 weeks)

No. of Credits:  
1/2

Prerequisites:  
None

New York State Learning Standards
Career Development and Occupational Studies

Standard 1: Students will develop an awareness of the world of work, explore career options, and relate personal skills, aptitudes, and abilities to future career decisions.

Standard 2: Students will understand and demonstrate how academic content is applied in real-world and workplace settings.

Standard 3: Students will demonstrate mastery of the foundation skills and competencies essential for success in the workplace.

Course Proficiencies (Intended Learning Outcomes)

1. To trace the development of fashion and the fashion industry as a background to understanding changes in the industry today.

2. To explain the difference between a natural fiber and a manufactured fiber, the major steps in the production of most fabrics, and the effects of new technology on textiles.

3. To examine the importance of the trimmings industry.

4. To detail the specialized merchandising and marketing practices in the women’s, men’s, and children’s apparel industries.

5. To explore the ever-expanding accessories industry, which today is taking advantage of the newest technology, from their history to current merchandising and marketing techniques.

6. To discuss the “Dreams versus Science” debate and explain new market segments in the cosmetics and fragrances industries.

7. To experience the process of organizing and producing a fashion show.

8. To identify and research careers in the fashion industry. 

Instructional Objectives
1. List the major changes in American lifestyles since the Industrial Revolution and how they have influenced fashion.

2. Explain how fashion has reflected the social, cultural, political, economical, and technological changes since the Industrial Revolution.

3. Outline and discuss major changes in the fashion industry.

4. Name the major designers of the past 100 years.

5. Plan a career in fashion.

6. Explain the major differences between a natural fiber and a manufactured fiber.

7. List the major steps in the production of most fabrics.

8. Discuss the effect of imports on the U.S. fiber and fabric industries.

9. Identify the effects of new technology on textiles.

10. Discuss the importance of the trimmings industry.

11. List the three major types of companies in the leather industry and their functions.

12. Identify the nine different categories of leather and the special finishes used on leather.

13. Discuss the history and development of the fur industry in the United States.

14. List the functions of the three major groups in the fur industry.

15. Identify the steps in transforming fur pelts into finished garments.

16. Explore careers in the raw materials industries.

17. Discuss the history of the women’s, men’s and children’s wear industries.

18. Identify categories, size ranges, and prices zones of women’s, men’s, and children’s apparel.

19. Identify roles of brand names and designer names in the marketing of women’s, men’s, and children’s wear.

20. Discuss advertising and promotional activities in the marketing of women’s, men’s, and children’s apparel.

21. Explore trends in the women’s, men’s, and children’s industries.

22. Research careers in the apparel industry.

23. Explore the history and development of the accessory industries.

24. Classify accessories.

25. Discuss the organization, operation, merchandising, and marketing of the footwear, handbag, belt, glove, hat, neckwear, eyewear and jewelry industries.

26. Explore trends in the various classifications of accessories.

27. Discuss the history and development of the cosmetics and fragrance industry.

28. Categorize cosmetics and fragrances.

29. Explain federal laws and environmental issues affecting cosmetics and fragrances.

30. List the seven major market segments in the cosmetics and fragrance industry.

31. Discuss the distribution, advertising, and promotion of mass and class cosmetics and fragrances.

32. Explore trends in cosmetic and fragrance products.

33. Research careers in accessory, cosmetic, and fragrance industries.

34. Discuss the process of planning and producing a fashion show.

Course Content
THE CHANGING WORLD OF FASHION

I.
Fashion Development (Introduction)
THE PRIMARY LEVEL: THE MATERIALS OF FASHION

II.
Textiles: Fibers, Fabrics, and Trimmings (Chapter 5)

III.
Leather and Fur (Chapter 6)

THE SECONDARY LEVEL: THE PRODUCERS OF APPAREL

IV.
Women’s Apparel (Chapter 8)

V.
Men’s Apparel (Chapter 9)

VI.
Children’s Apparel (Chapter 10)

THE SECONDARY LEVEL: THE OTHER PRODUCERS

VII.
Accessories (Chapter 12)

VIII.
Cosmetics and Fragrances (Chapter 13)

PRODUCING A FASHION SHOW

IX.
The Development of the Fashion Show (Supplement)

Course Outline

THE CHANGING WORLD OF FASHION

I.
Fashion Development (Introduction)


A.
France, The Center of Fashion

1. Fashion Dictated by Royalty

2. Hand Sewing by Dressmakers and Tailors

3. Growth of the Couture


B.
Effects of the Industrial Revolution on Fashion

1. Growth of the Textile Industry

2. Growth of the Middle Class

3. Establishment of the Business Suit


C.
Mass Production of Clothing

1. Invention of the Sewing Machine

2. Women’s Fashion Reflects Social Changes

3. Mass Production of Women’s Separates

4. Children’s Fashion

D.
Retailing During the Nineteenth Century


1.
The First Department Stores


2.
Early Mail-Order Merchandising

E.
Changes Caused by Communications, Leisure, and Industry


1.
The First Fashion Magazines


2.
Growth of Leisure Activities


3.
Conditions in the Garment Industry

F.
Effect of World War I on the Status of Women and Fashion


1.
Women in the Workforce


2.
Important Trendsetting Designers

G.
Retail Expansion in the Early Twentieth Century


1.
Specialty Stores for Quality Fashion


2.
The Expansion of Chain Stores


3.
The Advent of Suburban Retail Centers

H.
Effects of the Depression on Fashion


1.
Bursting of the Credit Bubble


2.
Hollywood’s Influence on Fashion


3.
Paris’s Influence on International Fashion

I.
The Effect of World War II on Fashion


1.
America’s Isolation from Paris Fashion

J.
Reactionary Postwar Fashion


1.
French Fashion Direction


2.
American Fashion Innovators

K.
The Youth-Directed 1960’s


1.
London Emerges as a Leader in Youthful Fashion


2.
Revival of Men’s Fashion


3.
Fashion Business Evolution


4.
Boutiques Set Retailing Trends

L.
Antifashion of the Late 1960’s and 1970’s


1.
The Ethnic Look


2.
Physical Fitness as Fashion


3.
The Women’s Movement

M.
The Acquisitive 1980’s


1.
Globalization


2.
Domestic Industry Trends

N.
The Value-Oriented 1990’s


1.
Recession


2.
Fashion Direction

O.
The Twenty-First Century

P.
Activity 1:  Historical Influential Designers Webquest


Q.
Test #1:  Fashion Development

R.
Project 1:  History of Fashion

S.
Planning a Career in Fashion



1.
Personal Qualities and Skills Required



2.
Finding a Job in Fashion



3.
Self-Evaluation

WINDOW DISPLAY PROJECT

THEME:  THE CHANGING WORLD OF FASHION—FASHION DEVELOPMENT

THE PRIMARY LEVEL: THE MATERIALS OF FASHION

II.
Textiles: Fibers, Fabrics, and Trimmings (Chapter 5)


A.
The Fiber Industry



1.
History and Development




a.
The development of natural fibers




b.
The development of manufactured fibers



2.
Organization and Operation




a.
The natural fiber industry




b.
The manufactured fiber industry



3.
Merchandising and Marketing




a.
Natural fiber trade associations




b.
Advertising and publicity




c.
Research and development




d.
Customer services



4.
Trends in the Fiber Industry


B.
The Textile Fabric Industry



1.
History and Development



2.
Organization and Operation




a.
Types of the mills




b.
The Converter



3.
Merchandising and Marketing




a.
The industry’s fashion experts




b.
Textile trade shows and fairs




c.
Advertising and publicity




d.
Research and development




e.
Customer services



4.
Trends in the Textile Fabric Industry




a.
Production of high-tech fibers




b.
Growing global competition




c.
Increasing exports




d.
Greater diversification of products




e.
Increased government regulation




f.
New technology in equipment


C.
The Trimmings Industry


D.
Activity 2: Natural vs. Manufactured Fibers

III.
Leather and Fur (Chapter 6)


A.
The Leather Industry

1. History and Development

2. Organization and Operation

a. Categories of leather

b. Leather processing

3. Merchandising and Marketing

a. Fashion information services

b. Trade associations and trade shows

c. Research and development

4. Trends in the Leather Industry

a. Enlarging markets

b. Increased competition from synthetics

c. Increased foreign trade

d. Industry growth factors

B.
The Fur Industry


1.
History and Development



a.
Animal rights groups



b.
Manufactured furs



2.
Organization and Operation




a.
Pelt production




b.
Fur auctions




c.
Fur processing




d.
Fur manufacturing




e.
Retail distribution of furs



3.
Merchandising and Marketing




a.
Trade associations




b.
International fur fairs




c.
Labeling



4.
Trends in the Fur Industry




a.
Renewed fashion interest




b.
Increased foreign trade




c.
New legislation




d.
New channels of retail distribution



5.
Raw Materials Industries


C.
Test #2: The Materials of Fashion


D.
Project 2: Trends in Leather and Fur

E.
Exploring Careers at the Primary Level: Raw Materials Industries

1.
Fashion Expert

2.
Fabric Designer

3.
Fabric Stylist and Colorist

4.
Fabric Librarian

5. Publicity Executive

6. Jobs in Textile Technology

7. Marketing Fibers, Fabrics, Leather, and Fur

8. Jobs in Trimmings

9. Jobs in Leather and Fur

WINDOW DISPLAY PROJECT

THEME:  THE MATERIALS OF FASHION

THE SECONDARY LEVEL: THE PRODUCERS OF APPAREL

IV.
Women’s Apparel (Chapter 8)


A.
History of the Women’s Apparel Industry



1.
Growth of Ready-to-Wear



2.
Acceptance of Ready-to-Wear in the 20th Century



3.
Growth of the Garment District



4.
Unionization


B.
Organization and Operation of the Women’s Apparel Industry



1.
Size of Producers



2.
Specialization by Product



3.
The Role of Designers



4.
Categories in Women’s Apparel



5.
Size Ranges



6.
Wholesale Price Zones



7.
Seasonal Classifications


C.
Merchandising and Marketing



1.
Advertising



2.
Publicity



3.
Fashion Shows, Press Weeks, and Trade Shows



4.
Trunk Shows



5.
Videotapes



6.
Promotional Aids


D.
Industry Trends



1.
Manufacturers as Retailers



2.
Licensing



3.
Offshore Production



4.
Increased Emphasis on Quick Response



5.
Use of Computers and the Internet

V.
Men’s Apparel (Chapter 9)


A.
History of the Men’s Apparel Industry



1.
Birth of Ready-to-Wear



2.
Role of the Industrial Revolution



3.
Mid-to Late 1800’s



4.
Acceptance of Ready-to-Wear in the 20th Century



5.
The Last Decades of the 20th Century


B.
Organization and Operation of the Industry



1.
Size and Location of Manufacturers



2.
Dual Distribution



3.
Designing a Line



4.
Market Segments


C.
Merchandising and Marketing

1. Advertising

2. Publicity in Newspapers and Magazines

3. Visual Merchandising

4. Trade Associations


D.
Industry Trends

1. Trends in Production

2. Increased Automation

3. Specialty Trends in Retailing

4. Style and Lifestyle

VI.
Children’s Apparel (Chapter 10)


A.
Psychological Importance of Children’s Clothes


B.
Demographics and the Children’s Apparel Industry


C.
History of the Children’s Apparel Industry


D.
Organization and Operation of the Children’s Apparel Industry



1.
Size Categories



2.
Special Features of Infants’ and Toddlers’ Wear



3.
Product Specialization


E.
The Role of Fashion in Children’s Wear


F.
Merchandising and Marketing

1. Market Centers

2. Trade Shows

3. Designer Labels

4. Licensing


G.
Industry Trends

1. Price Lines

2. Offshore Production

3. Specialty Retail Outlets

4. Resale of Children’s Wear

5. School Uniforms


H.
Activity #3:  Women’s, Men’s, and Children’s Apparel—Advertisement Critique


I.
Test #3: The Producer’s of Apparel

J.
Exploring Careers at the Secondary Level: Apparel

1. Designing

2. Apparel Production

3. Advertising and Publicity

4. Sales Opportunities

5. Entrepreneurship

WINDOW DISPLAY PROJECT

THEME:  THE PRODUCERS OF APPAREL

THE SECONDARY LEVEL: THE OTHER PRODUCERS

VII.
Accessories (Chapter 12)


A.
Footwear

1. Organization and Operation

2. Merchandising and Marketing

3. Industry Trends


B.
Handbags

1.
Organization and Operation

2.
Merchandising and Marketing

3.
Industry Trends


C.
Belts


D.
Gloves

1.
Organization and Operation

2.
Merchandising and Marketing

3.
Industry Trends


E.
Hats


F.
Neckwear


G.
Eyewear


H.
Jewelry

1.
Organization and Operation

2.
Merchandising and Marketing

3.
Industry Trends


I.
Other Accessories


J.
Trends in the Fashion Accessories Industries

1. Market Weeks and Trade Shows

2. Retailing Accessories

VIII.
Cosmetics and Fragrances (Chapter 13)


A.
History and Development of the Cosmetics and Fragrance Industry

1. Dream Versus Science

2. Legends Versus the New Entrepreneurs


B.
Organization and Operation of the Industry

1. A Global Business

2. Packaging

3. Private Label Manufacturers

4. Copycat Scents

5. Federal Laws

6. The Main Categories

7. Environmental Concerns


C.
Market Segments

1. The Male Market

2. The Teen Market

3. The Children’s Market

4. The Ethnic Market

5. The Home Fragrances Market

6. The Export Market


D.
Merchandising and Marketing

1. Distribution

2. Advertising and Sales Promotion

3. Trade Associations, Shows, and Publications


E.
Industry Trends



1.
Antiaging Products



2.
Antibacterial and Antiallergenic Products



3.
Aromatherapy Products



4.
Spa Products



5.
Individualized Products



6.
Fashion Trends in Apparel and Accessories to Cosmetics and Fragrances

7. Reflections of Trends

F.
Exploring Careers at the Secondary Level: Other Producers

1. Design

2. Production

3. Advertising and Publicity

4. Sales

5. Entrepreneurship

WINDOW DISPLAY PROJECT

THEME:  FASHION ACCESSORIES/COSMETICS AND FRAGRANCES

PRODUCING A FASHION SHOW

IX.
The Development of the Fashion Show (Supplement)

A.
Types of Fashion Shows 

1. Fashion Show Categories

2. Specialized Fashion Presentations

3. Retail and Consumer Shows

4. Magazine Tie-ins


B.
Advance Planning 

1. Audience

2. Leadership

3. Theme

4. Location

5. Timing

6. Security


C.
Planning the Budget 

1. The Budgetary Process

2. The Promotional Plan


D.
Publicity and Advertising 


E.
The Merchandise Selection Process 


F.
Selecting and Training Models 


G.
Commentary 

1. Commentary Cards

2. Types of Commentary

3. Elements of Writing Commentary

4. The Commentator


H.
Staging Framework 

1. Stage and Runways

2. The Dressing Area

3. Backgrounds

4. Props

5. Seating Patterns

6. Lighting


I.
Choreography 

1. Patterns of Choreography

2. Importance of Choreography


J.
Music 


K.
The Purpose of the Rehearsal 


L.
On the Show Day 

1. Preparing the Backstage

2. Presenting the Show

3. Closing the Show

4. Stage Strike

5. Canceling a Show

6. Professionalism


M.
Evaluating the Show

Student Evaluation
Student assessment will be based upon the following:

1. Classroom Discussion/Participation

2. Classroom Activities

3. Projects

4. Quizzes/Tests

5. Final Examination

Text and Reference Materials
Text:

Stone, Elaine.  The Dynamics of Fashion.  New York: Fairchild Publications, 2001.

References:

Frings, Gini Stephens.  Fashion: From Concept to Consumer, 7th Edition.  Upper Saddle River, New Jersey: Prentice-Hall, Inc., 2001.

Everett, Judith, C. and Swanson, Kristen K.  Guide to Producing a Fashion Show.  New York: Fairchild Publications, 1993.

Videos:

Teacher’s Video Company (www.teachersvideocompany.com):

A & E Biography: J.C. Penney – Main Street Millionaire

A & E Biography: Neiman Marcus – Last of the Merchant Kings

A & E Biography: R.H. Macy – Merchant Prince
CEV Multimedia, Ltd. (www.cev-inc.com):

Behind the Scenes: The Fashion Show
History of Apparel Design: 1930 to the 21st Century
CyberSpace Textbook 

(completed updated cyberspace textbook can be found at www.angelfire.com/ok5/olsenfaacybertext) 
	UNIT
	WEB SITES

	

	The Changing World of Fashion

	Fashion Development


	Fashion History
· What is Fashion?: http://www.pbs.org/newshour/infocus/fashion/whatisfashion.html
· A Brief History of Fashion: http://www.furman.edu/~kgossman/history/
· History of Fashion/Museum Collections: http://www.library.kent.edu/branches/fashion/fashionhistory.html
· The Costume Gallery: www.costumegallery.com
· Web Resources in Costume: http://www.library.ubc.ca/finearts/COSTUME.html
· The Costume Page: http://members.aol.com/nebula5/costume.html
· Medieval Fashion History: http://f.about.com/z/js/spr00.htm
· Costume History at The Costumer’s Manifesto: http://www.costumes.org/pages/costhistpage.htm
· The Museum of Costume: http://www.museumofcostume.co.uk/
· Men’s Fashion History: http://www.lindyhopping.com/fashionhistm.html
· Fashion History at About.com: http://clk.about.com/?zi=3%2FG0&terms=fashion+history


	The Primary Level: The Materials of Fashion

	Textiles:  Fiber, Fabrics, and Trimmings
	Textiles
· Textiles: http://www.library.kent.edu/branches/fashion/textileinfo.html
· Textile Museum: http://www.textilemuseum.org/
· Intertext Milano: International Textile Trade Show: http://www.intertexmilano.it/
· Textile Directory: www.textilecontact.com
· Vintage Textile: http://www.vintagetextile.com/
· History of Textiles: http://www.interlog.com/~gwhite/ttt/tttintro.html
Fiber
· FiberSource: http://www.fibersource.com/
· Textile FiberSpace: http://www.textilefiberspace.com/index.html
· Natural Fibers Coalition: http://www.natural-fibers-coalition.org/
· Yarns and Fibers: www.yarnsandfibers.com
· Wool, the Natural Fiber: http://www.sheepusa.org/woolnatr.htm
· Wool Fibers: http://retailindustry.about.com/cs/wool1/index.htm
Fabrics
· Fabric Search Engine: http://www.fabrics.net/
· Fabric Link: http://www.fabriclink.com/
· Fabric Net: http://www.fabrics.net/natural.asp 

· Manufactured or Man-made Fabrics: http://www.fabrics.net/manufact.asp


	Leather and Fur
	The Leather Industry

· All about Leather: http://fashion.about.com/library/weekly/aa111500a.htm
· Leather Industries of America: http://www.leatherusa.com/
· Glossary of Hide and Leather Terminology: http://www.hidemarket.com/public/leaglos1.htm
· Leather Portal: http://leather.tradeworlds.com/
· Lang Wet Blue Fine Scottish Leather: Leather Process:

· http://www.langwetblue.co.uk/leather.htm
· Leather Tanning Information: http://oror.essortment.com/leathertanning_rdcu.htm
· Tanning Process: http://www.cudahytanning.com/process.htm
· The Finishing of Leather: http://www.fenice.com/basic_info.html
The Fur Industry
· Fur Information Council of America: www.fur.org
· The International Fur Trade Federation: http://www.iftf.com/
· Fur Information Council of America: The Fur Industry: http://www.fur.org/furind.html
· Encarta: Fur Industry: http://encarta.msn.com/index/conciseindex/59/059E5000.htm?z=1&pg=2&br=1
· Decline of the Fur Fashion Industry: http://www.hsus.org/current/fur_decline.html


	The Secondary Level: The Producers of Apparel

	Women’s, Men’s, and Children’s Apparel
	Apparel Industry
· Apparel/Textile Industry Events: http://retailindustry.about.com/cs/events_apparel/index.htm?terms=Fashion+Career+Center
Women’s Apparel
· bebe: www.bebe.com
· GAP: www.gap.com
· XOXO: www.xoxo.com
· Donna Karan: www.dkny.com
· Victoria’s Secret: www.victoriassecret.com
· H&M: www.hm.com
· Express: www.limitedexpress.com
· BCBG Maxazria: www.bcbg.com
· Designer Couture: www.designercouture.com
Men’s Apparel
· Tommy Hilfiger: www.tommy.com
· Ralph Lauren: www.polo.com
· Old Navy: www.oldnavy.com
· Dockers: www.dockers.com
Children’s Apparel
· GAP Kids: www.gapkids.com
· Kids ‘R Us: www.kidsrus.com


	The Secondary Level: The Other Producers

	Accessories
	· Piece Unique: Fashion Designer Garments and Accessories: http://www.pieceunique.com/
· Antique and Period Accessories: http://jewelry.about.com/cs/antiqueaccess/index.htm?terms=Historical+Fashion+Changes
· HYP Hats: www.hyonline.com
· Honora: www.honora.com
· Jewelry: www.jewelrymall.com
· Cartier: www.cartier.com
· International Fashion Jewelry and Accessory Group: http://jewelrytradeshows.com/
· Neckwear on the Net: www.ties.com


	Cosmetics and Fragrances
	Cosmetics
· History of Cosmetics and More: http://f.about.com/z/js/spr00.htm
· L’Oreal France: www.loreal.com
· Clinique: www.clinique.com
· Mary Kay: www.marykay.com
· MAC Cosmetics: www.maccosmetics.com
· CoverGirl: www.covergirl.com
Fragrances
· Caroline Herrera: Sephora Fragrances: www.sephora.com
· History of Perfume at About.com: The History of Perfume
· Perfumes and Fragrances: http://www.ageless.co.za/fragrances.htm
· History of Perfumes: http://www.osmoz.com/encyclo/histparf/hist_parf/hist_parf.asp
· The Perfume Oil Shop: History: http://www.theperfumeoilshop.com/history.html
 

	Producing a Fashion Show

	Guide to Producing a Fashion Show
	Fashion Show Productions

· International Fashion Shows: http://www.rivers.com.au/links/fashion_shows.htm
· Genesee Community College: http://www.sunygenesee.cc.ny.us/fashion/Annual%20Fashion%20Show%2001.htm
· Fashion Show: www.fashionshow.com


	The Fashion Industry

	College Fashion Programs
	New York Programs
· Fashion Institute of Technology: www.fitnyc.suny.edu
· The Fashion Institute of Design and Merchandising: http://www.fidm.com/
· Parsons School of Design: www.parsons.edu
· Marist College: www.marist.edu
· Syracuse University: College for Human Development: http://chd.syr.edu/Majors/FD/fd_description.html
· Nassau Community College: www.sunynassau.edu
National Programs
· The Fashion School and Program Directory: www.fashionschools.com
· Ball State University: Fashion Merchandising Program: http://www.bsu.edu/cast/fcs/fashionmdseprog.html
· Fashion Careers of California College: www.fashioncollege.com
· The Mary B. Wheeler School of Design: http://www.nb.net/~mbw/progindex.html
· Internal Directory of Design: Apparel & Fashion Programs: 

http://www.penrose-press.com/idd/edu/fash.html
· George Brown College: School of Fashion and Creative Technologies: http://www.gbrownc.on.ca/Marketing/FTCal/creat/sfct.html
· Houston Community College-Central: Fashion & Interior Design: http://ccollege.hccs.cc.tx.us/instru/fashion/fashion2.html
· Texas Women’s University: Department of Fashion & Textiles: 

http://www.twu.edu/as/ft/
· Monterey Peninsula College: Fashion: http://www.mpc.edu/life_science/fashion/
· The Art Institutes: www.artinstitute.net
· Academy of Art College: www.academyart.edu
· Central Washington University: www.cwu.edu
· Fashion Design Schools and Colleges: http://www.fashion-design-schools-colleges.com/
International Programs
· London College of Fashion: www.lcf.linst.ac.uk
· Paris Fashion Institute: http://www.parisfashion.org/
· FBI Fashion College, Australia: www.fbifashioncollege.com.au


	Careers in the Fashion Industry
	Exploring a Career in Fashion
· Fashion Industry Search Engine: www.infomat.com
· Fashion Industry Information: http://fashion.about.com/cs/industryinfo/index.htm?terms=Fashion+Industry+Careers
· Career, Job, and Networking Tools: http://www.library.kent.edu/branches/fashion/career.html
· Fashion Organizations & Associations: http://www.library.kent.edu/branches/fashion/associations.html
· Job Descriptions: http://fashion.about.com/cs/cooljobs/index.htm
· Fashion Classifieds: http://f.about.com/z/js/spr00.htm
· Hiring Fashion Companies Online: http://fashion.about.com/cs/hiringcompanies/index.htm?terms=fashion+careers
· Fashion FAQS: http://fashion.about.com/blaskindustry.htm?terms=fashion+careers
· Fashion Careers: The Complete Job Search Workbook: http://www.fashion-careers.com/
Exploring Careers at the Primary Level
· Apparel and Textile Careers: http://retailindustry.about.com/cs/careers1/index.htm?terms=fashion+careers
Exploring Careers at the Secondary Level: Apparel
· Fashion Designer: http://fashion.about.com/bldesigner.htm?terms=fashion+careers
· Haute Couture Designer: http://fashion.about.com/bldaycouturedesigner.htm?terms=fashion+careers
· Menswear Designer: http://fashion.about.com/bldaymendesigner.htm?terms=fashion+careers
· Fashion NET: Becoming a Fashion Designer: www.fashion.net/index.index.menu.html
Exploring Careers at the Secondary Level: Other Producers
· National Association of Fashion and Accessory Designers, Inc.: www.nafad.com


	Additional Links
	Magazines 
· www.style.com
· www.elle.com
· www.seventeen.com
· www.ym.com
· www.marieclaire.com
· www.cosmogirl.com
· www.fashionteen.com
· www.firstview.com
Fashion Sites
· www.fashionwindows.com
· www.fashionshowroom.com
· www.fashion.net
· www.fashionguide.com
· www.fashion-show.net
· www.virtualrunway.com
· www.fashionlive.com
· www.fashionalley.net
· www.fashiontelevision.com
Other Links
· Calendar of Fashion Events: http://www.library.kent.edu/branches/fashion/events.html
· Fashion Research: http://www.library.kent.edu/branches/fashion/internet.html
· Fashion Forecasting and Trend Reporting Service: www.fashioninformation.com
· Designers & Label Brands A-Z: www.fashion-j.com



Field Trips

Cover New York

430 East 86th Street 14C

New York, NY 10028

Contact: Arlene Eisner

Phone: 212.737.1726

Fax: 212.737.7005

www.coverny.com

The Fashion Center New York City – Tour of Garment District

www.fashioncenter.com

Fashion Institute of Technology Museum 212.217.7715 

Contact: Lynn Sallaberry 

Phone: 212.217.5708

www.fitnyc.suny.edu/museum/
Parsons School of Design

www.parsons.edu
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ACTIVITY 1:

Historical Influential Designers

Trace the fashions of one of the designers listed in the attached Historical Chart of Influential Designers by using the Internet to research the period in which he or she was best known.  

Prepare a 1-2 page report.  Include the following information:

· [image: image4.wmf]Name and picture of designer

· Birthplace or nationality of designer

· Time period in which he/she was best known

· Brief description of the time period  

· Discuss the characteristics that made his/her designs unique.

· How did the designs reflect lifestyles of the time period?

· Depict the evolution of the designer’s styles with 4-5 pictures.  
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PROJECT 1:
History of Fashion

[image: image8.png]



Choose 3 decades (not the 90’s or the new millennium).  Illustrate the fashions using family photos, pictures from the Internet or library books, or your own personal sketches.  Choose at least 5 fashions from each decade.

Include events that were taking place.  If you are using family photos, describe the fashion and comment on the event taking place in the photo. Ex:  Mom’s prom dress
	Suggested Web sites:



	· www.costumegallery.com

· www.costumes.org/pages/costhistpage.htm

· www.library.kent.edu/branches/fashion/fashionhistory.html

· [image: image9.png]TEXTILE

FiberSpace



members.tripod.com/lisawebworld/fashiondatabase.html

· www.geocities.com/FashionAvenue/5362/

· etc.davis.k12.ut.us/FASHION/




Reports should be prepared in booklet form.

DUE DATE:  _________________________
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ACTIVITY 2:

Natural vs. Manufactured Fibers

A fiber is the smallest element of a fabric.  Natural fibers are derived from plant and animal sources.  Examples include cotton, wool, silk, flax, ramie, and hemp.  Manufactured (“man-made” or “synthetic”) fibers are made in a chemist’s laboratory. Examples include rayon, acetate, nylon, acrylic, polyester, and spandex.  

Using the chart provided, complete the following information:

· Identify the names of fibers you are wearing

· Classify them as natural or manufactured fibers

· Describe each fiber

· Identify the source of natural fibers (i.e. wool ( sheep)

· Identify the category (cellulosic, noncellulosic, or microfiber) of manufactured fibers 

· List the recommended care

The following Web sites may be helpful:

· http://www.fabrics.net

· http://www.textilefiberspace.com/index.html

· http://www.fibersource.com

	Natural Fibers

	Name of Fiber
	Description of Fiber
	Source of Natural Fiber 
	Recommended Care

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	Manufactured Fibers

	Name of Fiber
	Description of Fiber 
	Category (cellulosic, noncellulosic, or microfiber)
	Recommended Care
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PROJECT 2:
Trends In Leather and Fur

[image: image16.png]


Research current trends in the leather and fur industries.  Design a one‑page newsletter depicting these trends.  Include the following information:

Part 1:

· Create a name for your newsletter

· Include the month and year of newsletter

· Include your name as editor

Part 2:
· Describe the leather industry

· Select and describe one type of leather

· Provide two examples (pictures) of the type of leather as a current trend

· Identify the category of leather 

· [image: image17.png]


Describe the type of leather and how designers are incorporating it into current styles

· Describe the type(s) of finish(es)

Part 3:

· Describe the fur industry

· Select and describe a type of fur

· Provide 2 examples (pictures) of this fur as a current trend

· Describe the type of fur and how designers are incorporating it into current styles

Part 4:
· Include a final paragraph describing current trends in the leather and fur industries
Visit the following Web sites for useful information (also located on cyberspace textbook): 

The Leather Industry

· All about Leather: http://fashion.about.com/library/weekly/aa111500a.htm
· Leather Industries of America: http://www.leatherusa.com/
· Glossary of Hide and Leather Terminology: http://www.hidemarket.com/public/leaglos1.htm
· Leather Portal: http://leather.tradeworlds.com/
· The Finishing of Leather: http://www.fenice.com/basic_info.html
The Fur Industry
· Fur Information Council of America: www.fur.org
· The International Fur Trade Federation: http://www.iftf.com/
· Encarta: Fur Industry: http://encarta.msn.com/index/conciseindex/59/059E5000.htm?z=1&pg=2&br=1
· Decline of the Fur Fashion Industry: http://www.hsus.org/current/fur_decline.html
[image: image18.wmf][image: image19.wmf]Name of Newsletter

Month Year
Your Name, Editor

Leather is Cool!

[image: image20.wmf]Leather-making is a highly specialized and time-consuming process.  The leather industry must predict trends far in advance of other textile suppliers—usually 8 to 16 months before the leather must be shipped to apparel manufacturers.  It is for this reason that designers look to the leather industry for leadership.
Leather on the Runway
[image: image21.wmf]Once listed as an endangered species, the American Alligator produces an exotic leather that is part of the reptile group.  Designers are using this leather for handbags, shoes, belts, wallets, and more!

[image: image22.wmf]Examples of leather shown here have a patent finish.  Patent is a high gloss finish produced by oils, varnish, and resin.  The hide has been unaltered to show the high grain of the leather.  

The Warmth and Status of Fur
The use of fur dates back to the days of the cave man.  It was used as rugs, wall coverings, and blankets.  Known for its warmth, fur made its way to the fashion scene to denote wealth and status.  It was also a valuable trading commodity.  Today, the United States fur industry is valued at $4.4 billion and supports over 100,000 jobs.

Chinchilla – The Softest Fur

Chinchilla is a soft and dense fur with lustrous slate blue guard hairs and dark underfur. It is one of the most expensive and certainly the most fragile fur on the market. It is also one of the most prestigious and difficult to manufacture. When it comes to softness, nothing compares to chinchilla.
[image: image23.wmf]Designers are incorporating chinchilla fur into full-length coats, trimmings, boots, and more this season.  A wide variety of bright colors and silhouettes are lining the runways.  With glamour as the theme of the season—fur is definitely making a statement!

What’s Next?  Trends in the Leather and Fur Industries

Previously, the leather industry was concerned with meeting the basic needs of the consumer—shoes, gloves, belts, and luggage.  Today, enlarging market opportunities, increased competition from synthetics, and increased for trade are the motivation for the production of leather.

Once only for the rich and famous, furs are now bought and worn by many kinds of consumers for many occasions.  The demand for furs is related to the economy.  Growth of the industry relies on renewed fashion interest, increased foreign trade, restrictive legislation, and new channels for distribution.
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ACTIVITY 3:

Women’s, Men’s, and Children’s Apparel

Advertisement Critique
Using recent magazines or newspapers, select three advertisements—one depicting women’s apparel, one depicting menswear, and one depicting children’s clothing.  Compare and contrast the advertising techniques used.  Prepare a 1-2 page critique including the following information:

Description of each advertisement:

· Name of clothing line/store

· Where advertisement was placed (name of magazine/newspaper)

· Color or black and white?

· Type of clothing depicted

· How is clothing displayed? (on models, pictures, cartoon drawings, etc.)

· What type of image is the advertisement trying to portray?

· Identify how each advertisement targets the appropriate market

Final Paragraph/Conclusion:
· Which advertisement would solicit the best response from you and why?
Format all critiques as follows:
· Include a heading with your name, teacher’s name, course name, and date

· Assign an appropriate title

· Double space

· Attach your three advertisements to the end of your critique


PROJECT 3:

Fashion Accessories

This project invites you to be creative as you can be!  

You are a designer for a successful accessories company.  You are to design (sketch) and create a new fashion accessory for an upcoming season.  New accessory lines are shown during the five major fashion market weeks in New York so merchants can buy a coordinated look.  Choose from one of the following seasons:

· Summer (January)

· Transitional (March)

· Fall (May)

· Holiday (August)

· Spring (November)
Create a product from one of the following categories that reflects the season you have chosen:


· Footwear

· Handbags

· Belts

· Gloves

· Hats

· Neckwear

· Eyewear

· Jewelry

· Handkerchiefs/Scarfs 

· Umbrellas

· Hair ornaments
List seasonal, category, and designer information on your sketch.  

Projects will be graded on creativity, reflection of seasonal design elements, understanding of accessory market chosen, and effort.

Good Luck and Enjoy!

Vogue, August 1967





1966





1950’s Party Dress





Edwardian Period


1900-1910





Internet search tips:





Visit a search engine such as www.dogpile.com, www.yahoo.com, or www.google.com.


In the search criteria box, key the name of the designer in quotes (“”).


Read the descriptions of the search results to select the best Web site to visit.








Sample Newsletter
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